Meta Ads:

Why Following The Rules Is Killing Your Ads
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Let's cut the

You're here because you already know what the ad “experts” won't
admit:

The standard Meta playbook is dead.

Not outdated. Not evolving. Dead.

Bloated. Bland. Bleeding cash.

And yet everyone's still regurgitating the same recycled “strategies”
like they're gospel:

“Keep it short — no one reads long ads.”
“Hook. Value. CTA. That's the formula.’
“Lead magnets are a must.’

“Dial in that 1% lookalike.”

Blah Blah Blah, Enough.

If that crap actually worked — consistently —

Your funnel would be printing leads.

Your ads would scale without setting your marketing budget on fire.
And your calendar would be booked so tight you'd need to bring on
more people to handle the work.

But that’s not happening, is it?
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Instead, you're:
- Watching CPMs climb like they're scaling Everest
« Cycling through creatives like a caffeinated monkey
- And wondering why your “funnel” flopped harder than the Fyre
Festival. *don't know what that is? Look it up.

Let us share a little secret.

You don't need more "best practices.’

You don't need another recycled swipe file.

You need a strategy that actually respects how humans think,
decide, and buy in 2025.

That's what this guide is.

No fluff. No hacks. Just sharp, strategic marketing that cuts
through the noise — and converts.
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“If you run ads that ‘look like
ads’, you might as well

and take an eye test.”

This is the quickest and most
efficient way to murder your
money!

Terrible idea... it’s going to
zero... would not recommend!
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Listen.

The scroll is saturated. Inside, you'll learn how to:
Your prospects are numb.
The dopamine is gone. = Flip generic ad formulas on their head.

= Use storytelling, honesty, and pattern
And if your ads follow the same script as every interrupts to stop the scroll cold.
competitor in your niche, you're invisible. = Rebuild your funnel with intention, not

assumption.

This is your permission slip to burn that script. - Target smarter. Write bolder. Sell louder —
This guide is not another rehash of “best without sounding like everyone else.
practices.’

This isn't about being edgy for the sake of it. It's
It's a permission to think like a rebel, market like about alignment.
a human, and finally get results by being
different on purpose.
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Because when your ads sound and look like the content your prospects are already consuming — not
some watered-down “marketer speak” — you build trust, authority, and connection faster than any cold
funnel hack ever could.

So, if you're done copying what your competitors do...

If you're ready to break the rules that never worked for you anyway...

And if you're itching to turn your Meta ads into a magnetic, high-performing system that attracts the
customers of your dreams...

Then this is for you.
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01: CREATIVE TACTICS THAT

Let’s get something straight: you're not just making ads — you're interrupting a dopamine-
starved, scroll-happy, algorithm-ruled zombie apocalypse.
Your biggest enemy? Predictability.

And yet most Meta ads look like they were cloned in a “Marketing 101" sweatshop. Short
hook. Smiley face. Call-to-action. Yawn.

If you want to break through the noise in 2025, your creative has to subvert expectations —
not conform to them. Here's how to punch norms in the throat

- Use long-form storytelling instead of short punchy text. People will read long ads if they're
interesting.

- Inject humour and pattern interrupts - break the usual tone in professional or health ads.
- Try 'ugly' or low-fi visuals instead of polished perfection. Realness often outperforms polish.

- Lead with polarising hooks or bold statements. Call out industry clichés and create
intrigue.

- Flip expected visuals - use comics, raw screenshots, or handwritten notes instead of
polished carousels.

.iJAYFRAMEMEDIA
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01: CREATIVE TACTICS THAT DEFY CONVENTION

SNAPPY BLURBS

They say “people don't read anymore.” Wrong.
They just don't read boring, predictable, "Al-wrote-this-in-2-seconds” drivel.

People will read a wall of text if it pulls them in. If it makes them feel something. If it makes
them nod and go, “Damn. That's me.’

Tell a story. Share a moment. Set the scene. Take your reader on a journey —
from frustration to breakthrough,

from pain to clarity,

from invisibility to impact.

Make the ad itself the value.

Pro Tip: Think in emotional beats. Don't “sell." Instead, reveal. Educate. Entertain. Then
offer.
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01: CREATIVE TACTICS THAT DEFY CONVENTION

INTERRUPTS
THAT BREAKTHE MOLD

Everyone else is being serious, clinical, or fake-polished?

Good. Be weird. Be witty. Be real.

Use a dumb joke. Use a selfie. Use a fake testimonial from your dog.
Break the damn pattern.

Because when everything is beige... the bold gets attention.
Imagine you're a therapist and your ad starts with:

“The only thing | ghost now is my anxiety.’ BAM!

Pattern interrupt.

Smile activated.

Scroll stopped.

Your audience doesn't need another reminder to “book a discovery call.

They need to feel something — curiosity, delight, surprise — even if just for three seconds.
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01: CREATIVE TACTICS THAT DEFY CONVENTION

‘UGLY’ ADS WIN
MORE EYE-BALLS

Highly produced = easily ignored.
Scrappy, human, real = “"Wait, what's this?”
Slick content is what users expect brands to post.

Lo-fi content is what they expect friends to post.

Guess which one gets more trust in the feed?

Don't be afraid of imperfect lighting, or talking to the camera while cooking dinner.
In fact, embrace it.

Make it feel so real that they forget it's an ad.
Your ad should look like all the other content that they love.

This especially works when:
« Sharing UGC
- Demonstrating a product/service casually
= Breaking up an overly curated feed
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01: CREATIVE TACTICS THAT DEFY CONVENTION

& TRUTH
BOMBS

Forget safe intros like “"Hey there..."
or “Hey it's Jenny from XYZ Company..."

STOP! No body cares... Yet
Open with a jab to the brain.

“Therapy isn't for crazy people. It's for smart ones...”
or “Keto is garbage. Here's what works..."

These lines don't just grab attention — they qualify the reader.
The right ones lean in. The wrong ones scroll past. Perfect.

Polarisation isn't about being offensive.
It's about being specific and unapologetically you.

It separates the tribe from the tourists.
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01: CREATIVE TACTICS THAT DEFY CONVENTION

EXPECTED VISUAL

Carousel ads? Try a handwritten note.

Before/after shots? Try hyper-laps of the process.

Why? Because different = memorable.

Instead of mimicking what the algorithm rewards, disrupt it.

Show people something they don’t expect — not with shock value,
but with creativity and texture.

When your visual doesn't scream “ad,’ it gets seen.

When it's imperfect, it gets watched.
When it's different, it gets remembered.
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02: NON-TRADITIONAL FUNNELS

Let's be honest.

Most funnels look like they were designed by a committee of robots high on lead magnets
and vanilla spreadsheets.

Click ad - Download freebie > Get 46 nurture emails -> Maybe book a call?

It's slow. It's bloated. It's boring.

Worse? Your audience has seen it a hundred times.

The truth is, people don't want to be nurtured through 12 emails.

They want clarity. Confidence. Momentum. Now.

If you're still stuffing prospects into clunky, templated funnels — you're leaving trust, time,
and cash on the table.

Here's how to throw out the playbook and build a funnel that actually moves people to
action.
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02: NON-TRADITIONAL FUNNELS THAT BREAKTHE RULES

LEAD
MAGNETS

— Make Them the Bonus, Not the Bait
Here's the truth most funnels get backward:
The lead magnet isn't the value. YOU are.

If the first thing people hear from you is “Download my free checklist,’ they're not entering your ecosystem
because they trust you — they're entering because they like free stuff.

And guess what?

Freebie collectors rarely become high-intent clients.

So flip the script:

Show up with teaching.

Show up with stories.

Show up with problems solved in public — before you ever ask for an email.

Let your content do the heavy lifting.

Then — after you've given value, insight, and identity — offer the lead magnet as a next step, a bonus, a
“hey, if you liked that, you'll love this.’

That way, your audience doesn’t feel manipulated — they feel respected.

You didn't lure them with a bribe. You earned their interest, then gave them more.
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02: NON-TRADITIONAL FUNNELS THAT BREAKTHE RULES

SELL LATER.

Everyone’s rushing to pitch. You're going to educate first.

Warm hearts. Earn trust. THEN make your ask.

Use content that's actually useful (not just pitch-wrapped-as-value):
= 2-minute how-to videos
« Thought-provoking carousel posts
« Behind-the-scenes brand stories

= Unfiltered founder rants (yes, really)

Once they've consumed something of value, THEN retarget them with your offer.
You're not just showing up with a price tag — you're showing up with credibility.

Meta loves engagement. Humans love helpfulness.

This tactic gets you both.
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02: NON-TRADITIONAL FUNNELS THAT BREAKTHE RULES

NOT DESPERATION

Most retargeting looks like this:

“You left something in your cart. Here's 10% off."
“You visited our page — don't ghost us!”

-yawn

Here's a better play:

“Still deciding? Watch this quick case study.’

“Not sure if this is for you? Read this honest comparison.’
“What happens after you book? Let's walk you through it

You're not just shoving them back toward checkout.
You're addressing the reason they didn't convert.
And doing it with empathy, not FOMO and fear.

This works especially well in high-trust industries (coaching, health, pro services).
Your retargeting becomes reassurance, not pressure.
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02: NON-TRADITIONAL FUNNELS THAT BREAKTHE RULES

STILL
WORK (+vouro)

What if your funnel didn’t have 5 steps?

What if it had one?

Cold ad > Sales page - Conversion.

Too simple to work? Think again.

If your message is dialed, your offer is tight, and your creative speaks human — cold traffic WILL convert.

Now, this doesn't work for every offer. But for:
« Low-ticket products
« Time-sensitive spots
- Signature programs
= Local services with urgency

...it can absolutely crush.
Bonus? You avoid the “funnel fatigue” that makes audiences tune out.
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02: NON-TRADITIONAL FUNNELS THAT BREAKTHE RULES

LET THE
BUT FEED IT FIRST

Advantage+ Targeting isn't a shortcut. It's a scaling tool — but only if you train it properly.
If you jump in cold, with no data? Don't expect wild results.
If you prime the pixel first? This thing flies.

Start With Signal
Begin with manual targeting to teach the algorithm:
= Layer interests + behaviours
« Let it learn over 5-7 days or 50+ conversions
- Don’t change things mid-flight — stability wins

This gives Meta the context it needs to optimise.
Then Flip to Advantage+
Once your data is clean and stable:
- Expand with Advantage+ to scale
- Let the Al go beyond your inputs and discover untapped pockets

Use a Hybrid Strategy
- Manual to start. Advantage+ to scale.
= A/B test both.
Pro Rule: Good data in = smart results out.
Bad tracking = wasted dollars.
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03: MESSAGING
IN ASEA OF SAMENESS

Most ads sound like they were written by the same person wearing slightly different suits.

n u

And to your audience? Every brand promising “fast results,’ “top-tier service,’ or
“unparalleled value” starts to blur into white noise.

So if your messaging feels too safe... too expected... too bland...
| guarantee... your audience does too.

Here's how to shake things up and actually get seen, felt, and remembered.
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03: Messaging That Stands Out in a Sea of Sameness

CALLOUT THE

You've seen them. So has your audience.

“Trusted by thousands” Or how about “Get results fast’.
Then there is the “Game-changing offer.” and "We care more.” statements.

Blah, blah, blah.

These aren't hooks — they're wallpaper.
And no one stops scrolling for wallpaper.

Instead, challenge the script:

“You've heard this pitch before. Here's what they’re not telling you...”
“If another brand says ‘results-driven’ like it's revolutionary, we're gonna scream.’

The goal? Say what everyone's thinking — but no one’s saying.

It builds instant rapport and cuts through the corporate noise.
Because the moment you call BS on the norm...

You stop sounding like a brand - And start sounding like someone they can trust.

.iJAYFRAMEMEDIA
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03: Messaging That Stands Out in a Sea of Sameness

BREAKTHE

Admit it. People know they're looking at an ad.

So instead of pretending otherwise, lean in.
“Yep, this is an ad. And if we do our job right — you'll actually enjoy reading it.’
“This isn't a recycled blog post. It's the part you actually need.’

When you acknowledge the viewer’s experience, you create trust and disarm skepticism.
Self-aware brands = believable brands.

03: Messaging That Stands Out in a Sea of Sameness

BE RADICALLY HONEST — ESPECIALLY
ABOUT

Nothing builds authority like having the guts to say,
“This isn't for everyone.’
It's reverse psychology, yes — but it's also service.

You're helping the right people lean in while giving the wrong ones a graceful way out.
“If you're looking for ‘quick wins' with no effort, we're not your team.”

“We don't do fluff content. If you want 30 reels with no strategy, scroll on.’

Honesty like this polarises the feed — in the best way.
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03: Messaging That Stands Out in a Sea of Sameness

CHALLENGE THE

Want to be remembered? Challenge the industry’s “unquestionable truths.”

“Manifesting doesn't pay the bills. Marketing does.’
“More content doesn't equal more clients.’
“Running ads without strategy is like yelling into a canyon and calling it lead gen.’

When you challenge the herd mentality (and back it with logic, proof, or story), you become a thought
leader by default.

Just make sure you:
= Say something you actually believe
= Explain your stance, don't just shock for clicks
= Lead with insight, not ego

.iJAYFRAMEMEDIA
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03: Messaging That Stands Out in a Sea of Sameness

TELLTHE REAL STORY. THE
ONE THAT HURTS ALITTLE.

Forget fake smiles, perfect testimonials, and highlight reels.

Your audience is craving truth — not polish.
Tell the story of the failed launch before the win.

The panic attack before the breakthrough.

The customer who ghosted you before the one who left you a 5-star review.
“I almost quit the day before this went viral.’

“Here’s what no one tells you about scaling past 6 figures..."

That's the stuff that builds trust, relatability, and emotional velocity.
Because people don't just want to buy from someone who's successful —
They want to buy from someone who's human.

Bottom Line:
You don't stand out by being louder - You stand out by being more relatable.
If your ad could’ve been written by a chatbot or a competitor... start over.
If it feels like a conversation you'd have with your dream client over coffee... you're close.
And if it scares you just a little to post it?
You're probably doing it right.
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This isn’t just an intellectual snack that
you can chew on and quickly move on
from = it’s a full 3 course-meal that’s been
painstakingly crafted to deliver you the

most value possible.
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LET’S BRING ITHOME WITH SOME...

04: SECTOR-SPECIFIC IDEAS:
MAKE IT HIT.

Contrarian marketing isn't just about being edgy — it's about being deeply relevant to the
people you're serving.

Because let's face it: every niche has its own noise, its own clichés, its own "“expected tone.”
And that's exactly what gives you the opportunity to flip the script.

Here's how to break convention — by industry.
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04: SECTOR-SPECIFIC IDEAS: MAKE IT RELEVANT. MAKE IT HIT.

SERVICES

(Lawyers, Accountants, Advisors, Financial Planners)

The Problem:
This industry tends to hide behind jargon, legacy credibility, and stiff formalities. Which
makes most of them sound... the same.

The Opportunity:
Be the brand that shows up human, helpful, and unapologetically clear.
Contrarian Strategies:

Inject humour to disarm complex topics. “Tax advice that doesn't feel like a root canal.’
Bold positioning over vague claims: “No BS legal help.” “Strategy without fluff.’

Call out industry frustrations your clients are tired of (slow turnaround, confusing
language, no accountability).

Skip the lead magnet and invite people straight into a value-packed quiz or scorecard .
No drawn-out funnels.

Use case studies that focus on transformation, not just your credentials. People buy
outcomes, not bullet points.

L 54
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04: SECTOR-SPECIFIC IDEAS: MAKE IT RELEVANT. MAKE IT HIT.

CONSULTANTS

(Business Coaches, Personal Development Experts, Strategists)

The Problem:
It's a noisy space. Most are copy-pasting each other’s “frameworks” and 10x promises.

The Opportunity:
Show depth. Be real. Say what everyone else is afraid to say.

Contrarian Strategies:

- Use long-form storytelling content that blends strategy with vulnerability — real lessons
from real experiences.

= Say what you don't offer: “No magic formulas. Just practical methods to breakthrough
what’s holding you back.’

= Send cold traffic to an experience: workshops, challenges, online scorecards — not just
another personality test.

- Create binge-worthy organic content, then retarget warm viewers with clear CTAs.

= Be polarising by design. Call out who your offer is not for and why. It builds respect and
pre-qualifies leads.
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04: SECTOR-SPECIFIC IDEAS: MAKE IT RELEVANT. MAKE IT HIT.

PROFESSIONALS

(Therapists, Dietitian's, Holistic Practitioners, Coaches)

The Problem:
The market is flooded with false promises, fake positivity, and oversimplified solutions.

The Opportunity:
Be the voice of reason, evidence, and empathy.

Contrarian Strategies:

- Run myth-busting ads that respectfully challenge mainstream trends: “No, 1200 calories
isn't enough.’

- Create content-first campaigns. Teach first, pitch later.

- Use emotional retargeting: transformation stories, moments of vulnerability, or truths that
hit home.

- Address the deeper reasons people hesitate — shame, fear, uncertainty — and normalise
their struggle.

= Reject toxic positivity. Be real about the journey, and build trust through grounded
optimism and clarity.
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04: SECTOR-SPECIFIC IDEAS: MAKE IT RELEVANT. MAKE IT HIT.

E-COMMERCE

(DTC, Product-Based Businesses, Subscription Brands)

The Problem:
Most ads are overproduced and underwhelming. Everyone’s selling, few are connecting.

The Opportunity:
Ditch the polish. Double down on realness, personality, and story. And for the love of baby
panda'’s, stop selling features.

Contrarian Strategies:

Lean into UGC (user-generated content) that's raw, funny, emotional, or unpolished —
and authentic.

Use humour and self-awareness: “Yep, another skincare brand. But this one won't clog
your pores.’

Retarget with value, not desperation. Instead of "10% off,” offer how-to videos, behind-
the-scenes content, or founder lead content *(this one hits hard)

Build trust with transparency — show the packaging process, customer reviews, real
product use in real life.

Make ads feel like content — native, thumb-stopping, and not trying too hard.
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NEED ASECOND

You've got the Brand. You've got the Product.
But if your ads still aren't working?

We'll help you find the leaks.
Book a free strategy call.

In 30 minutes, we'll:
« Spot the invisible holes in your targeting
» Show you how to polish your messaging until it sparkles
« Show you where you're sitting on scalable potential

Click here to schedule your ad audit >
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